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Gen er a l  Mar k in g  Gu id an ce  

 

 

• All candidates m ust  receive the sam e t reatm ent .  

Exam iners m ust  m ark the first  candidate in exact ly the 

sam e way as they m ark the last . 

• Mark schem es should be applied posit ively. Candidates 

m ust  be rewarded for what  they have shown they can do 

rather than penalised for om issions.  

• Exam iners should m ark according to the m ark schem e not  

according to their  percept ion of where the grade 

boundaries m ay lie.  

• There is no ceiling on achievem ent . All m arks on the m ark 

schem e should be used appropr iately.  

• All the m arks on the m ark schem e are designed to be 

awarded. Exam iners should always award full m arks if 

deserved, ie if the answer m atches the m ark schem e.  

Exam iners should also be prepared to award zero m arks if 

the candidate’s response is not  worthy of credit  according 

to the m ark schem e. 

• Where som e judgem ent  is required, m ark schem es will 

provide the pr inciples by which m arks will be awarded and 

exem plificat ion m ay be lim ited. 

• When exam iners are in doubt  regarding the applicat ion of 

the m ark schem e to a candidate’s response, the team  

leader m ust  be consulted. 

• Crossed out  work should be m arked UNLESS the candidate 

has replaced it  with an alternat ive response. 

 

 

 

 

 

 

 

 

 

 



 

 

 

Quest ion 

Num ber 

Answer Mark 

1 ( a)  • Barter   

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

1 ( b )  • Order/ catalogue  

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

1 ( c)  • Leaders/ leader    

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

1 ( d )  • Tele/ Telephone/ video       

             

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

2 ( a)  (Visible t rade)  is t rade in the im port / export  of 

goods eg raw m aterials, elect ronics or food. 

 

(1 m ark for definit ion plus 1 m ark for an 

example)                                                           

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

2 ( b )  ( I nvisible t rade)  is t rade in the im port / export  of 

services eg insurance, tourism  or teaching.   

 

(1 m ark for definit ion plus 1 m ark for an 

example)                                                           

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

3   £2240 x 0.25 =  £560 (1)  

 £2240 -  £560 =  £1680 (2 m arks for the correct  

answer)  

 

£ sign i s  required for total but  not  calculat ion. 

 

(1 m ark for correct  m ethod but  calculat ion 

error)  

 

 

 

 

 

( 2 )  

 

 



 

Quest ion 

Num ber 

Answer Mark 

4  Val id  p o in t s cou ld  in clu d e 

 

       Pr ices charged are often higher  

       Consum er m ay lose m oney owing to 

m achine  

       Malfunct ion/ or not  receive the item  

       Offer a lim ited range of goods/ product  m ay 

not   be available 

       Goods m ay be of poor quality 

       They are im personal  

 Difficult  to get  a refund/ return of 

goods        

 

(1 m ark for each advantage)              

 

 

 

 

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

5  Val id  p o in t s cou ld  in clu d e 

 

     Standard sizes 

     Metal boxes 

     Fit ted with devices for easy handling 

     Different  types such as refr igerated 

containers 

     Containers can be locked to prevent  theft   

 Can be used by all form s of t ransport    

     

(1 m ark for each feature)    

 

NB  no m arks for advantages of containers 

eg fast  to load/ unload                                        

 

 

 

 

 

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

6  Val id  p o in t s cou ld  in clu d e 

 

     Cont r ibute capital 

     Do not  have any vot ing powers 

     Shares losses                                              

     Allows the other partners to take 

decisions        

    

(1 m ark for each difficulty)  

 

NB   no m arks for decisions are quicker 

 

 

 

 

 

 

 

 

( 2 )  

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

7 ( i )      A  

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

7 ( i i )      B  

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

7 ( i i i )      B  

( 1 )  

 

 

Quest ion 

Num ber 

Answer Mark 

7 ( iv )      A  

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

8  Regional dist r ibut ion warehouse/ regional 

dist r ibut ion cent re/  RDC     

    

(1 m ark for any one purpose)                              

 

 

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

9  Val id  p o in t s cou ld  in clu d e 

 

The use of colour – conveying the coolness of 

the dr ink – target ing youth m arket  

The use of lively m usic – m aking the drink 

sound excit ing – target ing youth m arket  

The use of celebrity – role m odel – hero 

worship 

 

(1 m ark for each point )  

 

 

 

 

 

 

 

( 2 )  

 

 

 

 

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 0  Val id  p o in t s cou ld  in clu d e 

 

     Tariffs are taxes on im ported goods 

     Quotas lim it  the am ount  of goods allowed 

into a          

     Count ry  

 

(1 m ark for each point , with a m axim um  of 

one m ark for either tar iffs or quotas)  

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 1  Val id  p o in t s cou ld  in clu d e 

 

      Medium  of exchange 

      Measure of value/ unit  of account  

      Store of wealth/ value 

      Standard for deferred paym ents  

 

(1 m ark for each funct ion)      

 

 

 

 

 

 

( 3 )  

 

 

Quest ion 

Num ber 

Answer Mark 

1 2  Val id  p o in t s cou ld  in clu d e 

 

     Misleading descript ions/  false advert ising 

     I gnorance of r ights 

     Unfair  sales techniques 

     Faulty/ poor qualit y goods 

     I ncorrect  weights/ m easures 

     Unscrupulous t raders       

     Charge very high prices        

 

(1 mark for each point )                                       

 

 

 

 

 

 

 

 

 

( 2 )  

 

Quest ion 

Num ber 

Answer Mark 

1 3  Val id  p o in t s cou ld  in clu d e 

 

General encouragem ent  of increased t rading 

opportunit ies – as there is free t rade am ong  

m em ber count r ies – giving access to a large-

scale m arket  – m ore opportunit ies to export  

Easier for a count ry’s businesses to com pete  

-  as there are less t rading cont rols – such as 

im port  dut ies – leading to m ore com pet it ive 

 

 

 

 

 

 

 

 

 

 

 



 

prices 

More investm ent  – eg farm ing projects – 

leading to econom ic growth – greater 

em ploym ent     

(1 m ark for each point  plus 3 m arks for 

developm ent  – 2 m arks m axim um  if no 

developm ent )    

 

NB no m arks for exam ple of a t rading block        

 

 

 

 

 

 

 

( 4 )  

 

Quest ion 

Num ber 

Answer Mark 

1 4 ( a)  Va l id  p o in t s cou ld  in clu d e 

 

      Buyer contacts stockbroker 

      Either asks for advice on which shares to 

buy or  

      inform s broker of shares wanted 

      Stockbroker looks for m arket  m aker/ j obber 

      Stockbroker looks for best  pr ice 

      Executes order 

      Set t lem ent  takes around three days 

      Share register updated 

      Cost  of shares will leave buyer’s account  

      Money credited to the seller 

      Shares placed into nom inee account  

 

     (1 m ark for each stage m ent ioned)                 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 3 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 4 ( b )  Va l id  p o in t s cou ld  in clu d e 

 

Perform ance – if profits/ dividends are good 

the pr ice of shares are likely to rem ain high – 

if losses/ dividend fall are reported or forecast  

the pr ice of shares will generally fall 

Governm ent  policies – exam ple of new tax – 

share pr ices could fall 

General econom ic act ivity – if there is 

im proved econom ic growth – shares likely to 

be in  dem and/ r ise  

Mergers/ takeovers – am ount  of share pr ice 

change will depend upon 

com m entators/ public  view of 

m erger/ takeover – m ay be opt im ist ic – 

leading to a share pr ice r ise       

 

NB  no m arks for increased dem and for 

shares or references to inflat ion            

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

( 3 )  

 

Quest ion 

Num ber 

Answer Mark 

1 5 ( a) ( i )  Va l id  p o in t s cou ld  in clu d e 

 

    Enables com panies to share r isks – with the  

    fortunate helping the unfortunate –

com pensat ion is given 

    The bigger the fund – the sm aller the 

prem ium   

    to be paid 

 

(1 m ark for each point  plus one m ark for 

developm ent )           

 

 

 

             

 

 

 

 

             

( 2 )  

 

 

 

 

Quest ion 

Num ber 

Answer Mark 

1 5 ( a) ( i i )        

 Loss =  10 x £25 000 =  £250 000 (1)   

 £250 000/ 1000 =  £250 each (2 m arks for the 

correct  answer)  

 

£ sign i s  required for total but  not  calculat ion. 

 

 (1 m ark for the correct  m ethod but  calculat ion 

error)                                                                

 

 

 

 

 

 

             

( 2 )  

 



 

Quest ion 

Num ber 

Answer Mark 

1 5 ( a) ( i i i )  Va l id  p o in t s cou ld  in clu d e 

 

            Public liabilit y 

            Em ployer’s liabilit y 

            Product  liabilit y 

            Fidelit y guarantee 

            Cash in t ransit  

            Theft / burglary 

            Consequent ial loss              

            Buildings 

            Motor 

            Plate glass 

            Bad debts 

   Floods/ natural disasters  

 

           (1 mark for each named r isk)                   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

             

( 2 )  

 

 

Quest ion 

Num ber 

Answer Mark 

1 5 ( b )  Va l id  p o in t s cou ld  in clu d e 

 
Each com pany m ust  have a direct / legal 

interest / own the property – suffer the loss -  

it  cannot  insure som ething it  does not  own –  

or not  have any financial interest  in the asset  

being insured – this m akes the pr inciple very  

im portant .    I f they did not ,  the com pany 

could sim ply profit  from  the loss – and m ight  

be  tem pted to cause the loss -   and profit  

from  som ething  they were not  affected by – 

allow an exam ple 

 

(1 m ark for each point  plus three m arks for 

developm ent )                

 

 

 

 

 

 

 

 

 

 

 

 

 

            

( 4 )  

 

 

 

 

Quest ion 

Num ber 

Answer Mark 

1 5 ( c) ( i )  Va l id  p o in t s cou ld  in clu d e 

 

As the insured is placed in the sam e posit ion 

after loss as before loss – no profit  should be 

m ade – the com pany can only claim  back the 

am ount  of loss – allow and exam ple – if 

over- insured cannot  claim  back m ore than 

 

 

 

 

 

 

 



 

the dam aged goods are worth – otherwise a 

com pany could over -  insure to gain m oney 

Again, if a com pany under- insures they 

cannot  claim  back the full am ount  – as 

shown by the average clause form ula – 

where the com pany will have to cont r ibute to 

any loss – allow u n d er st an d in g  of 

cont r ibut ion – allow u n d er st an d in g  of 

subrogat ion 

 

(1 m ark for each point  plus 4 m arks for 

developm ent )      

 

 

 

 

 

 

 

 

 

             

( 5 )  

 

Quest ion 

Num ber 

Answer Mark 

1 5 ( c) ( i i )  Va l id  p o in t s cou ld  in clu d e 

 

The insurer will refuse to pay out  any 

com pensat ion – if the quest ions in the 

proposal form  had not  been answered 

t ruthfully –or relevant  facts had been 

om it ted -  because they          determ ined the 

prem ium s to be paid – if the proposal form  

had been com pleted incorrect ly – to reduce 

the prem ium  paid – or to m inim ise the 

danger of the r isk – the insurer m ay declare 

the cont ract  void 

 

(1 m ark for each point  plus four m arks for 

development )                                                     

 

 

 

 

 

 

 

 

 

 

 

 

             

( 5 )  

 

Quest ion 

Num ber 

Answer Mark 

1 6 ( a)  Va l id  p o in t s cou ld  in clu d e 

 

The m iddlem an – between the m anufacturer 

and the retailer -   buys in bulk – warehouses 

the goods – breaks bulk – packs/ processes 

the produce – t ransports the goods -  selling 

in sm all quant it ies to retailers 

Buys a variety of goods – from  different  

m anufacturers – so that  retailers do not  to 

contact  individual m anufacturers – which 

would waste retailers’ t im e or m oney  

  

(1 m ark for each point  plus three m arks for 

developm ent )         

 

 

 

 

 

 

 

 

 

 

 

 

             

( 4 )  

 

Quest ion 

Num ber 

Answer Mark 

1 6 ( b )  Va l id  p o in t s cou ld  in clu d e  



 

 

I nvoice – acts as a bill – for goods bought  on 

credit            

Credit  note – used when goods have been 

overcharged – decreasing the am ount  owed 

– it            can also be used when goods are 

returned – due to dam age – or are not  the 

goods ordered 

Debit  note – used when goods have been 

undercharged – owing to m istake on invoice 

Statem ent  of account  – shows all the 

t ransact ions – for the m onth – and balance 

owing – act ing as a request  for paym ent  

Cheque – paym ent  for goods – acts as proof 

of paym ent  

Receipt  – shows that  paym ent  has been 

m ade – proof goods paid for 

 

(1 m ark for nam e of docum ent  plus two m arks 

for developm ent )    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

             

( 3 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

1 6 ( c)  Va l id  p o in t s cou ld  in clu d e                               

 

Due to increasing size of large-scale retailers 

– who have their  own 

warehouses/ dist r ibut ion facilit ies – so they 

can afford to bulk buy – direct ly from  

m anufacturers – where they can gain bet ter 

pr ices/ term s – which m eans that  they can 

undercut  the wholesaler             

With the declining num ber of sm all- scale 

retailers – due to the increase in large hyper-

m arkets opening – as well as m ore people 

buying off the internet  -  leading to difficult  

t rading            condit ions/ losses – so with 

less sm all retailers the wholesalers have 

fewer custom ers – and this leads to them  

going out  of business 

Som e goods are perishable – and need to be 

delivered quickly – as they would decay -  

such as bread – having a wholesaler would 

sim ply delay the process – and custom ers 

get t ing fresh            bread from  elsewhere 

Som e goods are large – eg furniture – 

expensive to store 

Som e goods are highly technical – eg ship – 

m ade to individual specificat ion 

Use of internet  selling – m any retailers prefer 

to buy online – to rem ain com pet it ive 

Manufacturers opening their  own retail 

out lets/ websites – can push their own goods 

bet ter – to rem ain com pet it ive. 

 

(1 m ark for basic point  plus six m arks for 

developm ent .)   

  

Maxim um  3 m arks if points not  developed        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

           

 

 

 

 

 

 

 

 

 

 

 

 

  ( 7 )  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Quest ion 

Num ber 

Answer Mark 

1 6 ( d )  Va l id  p o in t s cou ld  in clu d e 

 

Brokers br ing buyers and sellers together 

whereas – factors sell goods on behalf of 

their  pr incipals 

 

Brokers are responsible for the delivery of 

goods whereas – factors do not  buy goods 

for their  pr incipals 

 

Brokers do not  have possession of the goods  

whereas – factors have possession of the 

goods – collect  paym ents 

 

Brokers cannot  arrange cont racts in their  

own nam es whereas – factors can only deal 

with goods as if they were the owners – can 

sell/ buy in their  own nam e 

 

Brokers gain com m ission for their services – 

but  a factor can earn ext ra com m ission if 

act ing as a del credere agent / can m ake a 

profit  

 

(1 m ark for each point  plus two m arks for 

developm ent  for each of the two interm ediar ies)   

 
Maxim um  2 points if not  developed. 

NB   Maxim um  3 m arks for broker and factor 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

             

( 6 )  

 

Quest ion 

Num ber 

Answer Mark 

1 7 ( a)  Va l id  p o in t s cou ld  in clu d e 

 

Chance of bargains – with possible haggling 

on pr ices 

Pleasant  way of shopping – colourful 

environm ent  – possible entertainm ent   

 Goods m ay be fresh – st raight  from  grower 

– goods that  are not  available elsewhere 

 May be near custom ers hom es – cuts down 

on expenses of t ravelling into town – t raders 

m ay be known to custom ers                    

 

     (1 m ark for each point  plus four m arks for   

      developm ent )     

 

NB  no m arks for ‘cheaper goods’ or ‘low prices’ 

if not  explained and developed 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

             ( 5 )  



 

 

 

 

 

 

Quest ion 

Num ber 

Answer Mark 

1 7 ( b )  Va l id  p o in t s cou ld  in clu d e 

 

Avoids cost / t im e – no need to wait  for  

paym ent  -  in clearing cheques 

Needs cash to restock quickly – aids cash 

flow – can m ake paym ent  

Sells m ainly cheap goods – no need for use 

of credit  -  unaffordable     

Transient  custom ers – diff icult  to t race – in 

case of non-paym ent  

Stall holders change locat ion – no fixed place 

for debt  collect ion – inappropriate to offer 

credit  

 

(1 m ark for each point  plus two m arks for 

developm ent )     

 

NB no m arks for why they do not  offer 

credit  facilit ies          

 

 

              

 

 

 

 

 

 

 

 

 

 

 

 

 

             

( 3 )  

 

Quest ion 

Num ber 

Answer Mark 

1 7 ( c)  Va l id  p o in t s cou ld  in clu d e 

 

      A range of shops or two exam ples 

      Large building/ area 

      Several floors 

      Escalators 

      I nform at ion desks/ custom er service 

      Food courts/ restaurants/ play 

areas/ rest room s 

  Cinem as 

  Car parking 

      Security guards 

      Air  condit ioning 

 

    (1 m ark for each feature)         

 

 

 

 

 

 

 

 

 

 

 

 

            

( 4 )  

 



 

 

Quest ion 

Num ber 

Answer Mark 

1 7 ( d )  Va l id  p o in t s cou ld  in clu d e 

 

They offer the ‘total shopping’ experience – 

visitors can com bine shopping with leisure – 

for    exam ple, go to the cinem a or bowling – 

have a m eal afterwards with the fam ily – no 

need for cash/ use of debit / credit  cards 

I ncreased car ownership – m aking it  difficult  

to park in som e urban areas – easier to park 

in a 

shopping cent re – where there are m any car 

spaces available  – and car parking is free 

Can obtain all goods under one roof – as a 

wide range of goods/ shops available – 

expectat ion of quality goods – to choose 

from  in well decorated surroundings 

 

(1 m ark for each point  plus seven m arks for 

developm ent )        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

             

( 8 )  
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